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Dear parents (and others who care about kids):
	
Tobacco is America’s #1 cause of preventable death. So what should 

parents do to protect their children? 

A decade of scientific research points to a very powerful answer:     
Reduce your kids’ exposure to smoking in movies. The reason is 
stunningly simple. Smoking on the silver screen influences more U.S. teens     
to begin smoking than any other kind of tobacco promotion.

Exposure to on-screen smoking starts half of all teen smokers, an 
estimated 390,000 each year. Movies feed the tobacco industry almost enough 
fresh smokers to replace the 438,000 adults killed by tobacco annually.

The problem for parents? It’s now almost impossible to avoid smoking on 
screen. Three in four PG-13 movies include tobacco. According to the latest 
studies, smoking in movies plays a larger role overall than whether a child 
participates in sports or has friends who smoke. In fact, Hollywood movies  
with smoking are more powerful than a parent’s own personal example.

On-screen smoking is one of the gravest threats that kids 10 and 
over will ever encounter. Tobacco kills more Americans than criminal 
violence, drunk driving, illicit drugs and HIV/AIDS — the “11 O’Clock News 
causes” — combined. The good news? Chances are excellent that kids who 
graduate high school as nonsmokers will be nonsmokers for life.

Why should parents make their voices heard in Hollywood? Because that’s 
exactly what Hollywood has told us will bring about real change. Whether your 
own kids are in Grade 1 or Grade 12, you can help prevent as many as 60,000 
future tobacco deaths a year by taking the survival steps outlined in this 
special SCREEN OUT! parent’s guide. 

This guide will change the way you look at movies...and the movie 
industry. Most important, it will help you succeed in protecting your kids from 
tobacco, America’s #1 cause of preventable death.

Best wishes,

Cass Wheeler
CEO
American Heart Association

Cheryl Healton, Dr.P.H.
President & CEO
American Legacy Foundation

J. Edward Hill, MD
President
American Medical Association

Download more copies         
of this guide at www.
smokefreemovies.ucsf.edu/
parents

Other inquiries? Please 
call Alison Rhodes-Devey, 
NYDOH Tobacco Control 
Section: 518-474-1515
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Still the #1 cause of preventable death.

Tobacco kills 438,000 Americans every year.1 That makes smoking the       
#1 cause of preventable death in the United States. Tobacco is also marketed 
aggressively overseas. If present trends continue, tobacco will kill 650 million 
of the 1.3 billion smokers around the world.2 

Tobacco kills through cardiovascular disease (heart attacks and stroke), 
by triggering cancer of the lung, throat, mouth, cervix and kidney, and by 
compromising lung capacity. Secondhand smoke is a major factor in Sudden 
Infant Death Syndrome and causes asthma attacks, heart attacks, lung cancer 
and breast cancer in nonsmokers.3

In addition to the hundreds of thousands who die yearly, as many as 
10.5 million other Americans suffer long-term disability — chronic bronchitis, 
emphysema, heart disease and cancer from tobacco smoke.4 Annual medical 
costs and productivity losses due to tobacco disability and death tops $167 
billion a year5 or $1,250 per American wage earner.6 

Meanwhile, major cigarette companies spent more than $15 billion on U.S. 
advertising and promotion in the most recent year reported.7

How many U.S. kids smoke?

Seventy percent of kids try smoking. One in three of these kids becomes a 
regular smoker. Three-quarters of high school students who smoke daily report 
they’ve tried to quit. Only one in six succeeds.8

Eighty percent of U.S. smokers begin smoking by age 18.9 Today, one in 
twelve middle school students are cigarette smokers. More than one in five 
high school students, boys and girls alike, smoke cigarettes regularly.10 There 
are now at least three million U.S. smokers under 18.11 Unless quit-smoking 
programs are strengthened, tobacco will kill 960,000 of them.12

Smoking hurts kids as soon as they start.
	
Damage from smoking starts immediately. Once kids start smoking, they 

are more likely to lose teeth, experience shortness of breath and accelerated 
heart rate, catch the flu, and have a chronic cough. They are also more tense, 
suffer more frequent headaches, and lose hearing and vision—compared to 
nonsmokers.13

(See “Reference” page for sources.)

Tobacco is the most deadly 
product. Movies sell tobacco.
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Movie smoking more powerful than traditional tobacco ads.
 
Kids whose favorite actors have smoked in three or more of their recent 

films are sixteen times more likely to feel positively about smoking — making 
them much more likely to start smoking themselves.1 

Kids 10-14 who see the most smoking on screen are nearly three times 
more likely to start smoking than kids who see the least. There is a direct 
relationship between kids’ exposure and how many of them start to smoke: the 
more on-screen smoking they see, the more likely they will smoke. The less 
they see, the less likely they will smoke.2 

Experts estimate that movies featuring tobacco start half of all new teen 
smokers, 390,000 each year. Of this number, a projected 120,000 will later die from 
smoking. This is more Americans than will die from drunk driving, homicide, 
suicide, drugs and HIV/AIDS combined. R-rating future movie smoking should 
cut youth exposure in half, saving as many as 60,000 lives a year.3

The scientific case is rock solid.

Research studies over the last ten years have established that on-screen 
smoking strongly influences young people.4 The research that has won the 
most attention followed more than 2,000 New England middle and high school 
students for two years. The study took all other factors known to predict 
whether adolescents smoke into account: age, grades in school, parenting 
style, risk-taking, parents and siblings who smoke, friends who smoke — more 
than a dozen in all. After controlling for all these other factors, the study found 
that exposure to smoking on screen made the most difference in who started 
to smoke and who did not.5

This research method — a “longitudinal” study that follows subjects through 
time — is considered the gold standard. When combined with the findings in 
other studies, such large-scale, long-term studies prove it’s no coincidence or 
mere association. Exposure to smoking on screen causes kids to smoke.

In November 2005, the same research team who followed the New England 
students also reported on a nationwide survey of 10-14 year olds. “Our findings 
indicate that all U.S. adolescents, regardless of race or place of residence, 
have a higher risk of trying smoking as their exposure to movies increases,” 
concluded the study’s lead investigator.

The director of the National Cancer Institute’s Division of Cancer Control 
and Population Sciences remarked: “Now we need to consider effective ways to 
reduce youths’ exposure to this preventable risk factor.”6

What smoking in movies 
does to our kids.

FUTURE 
U.S. DEATHS 
ATTRIBUTABLE   
TO TEENS’ 
EXPOSURE TO 
SMOKING ON 
SCREEN:
120,000

Compared with 
other causes of 
preventable death:

Alcohol-induced 
(other than accidents 
and assault, 2003)7: 
20,687

Drunk driving deaths 
(2004)8: 16,694

All vehicle deaths 
(2004)9: 38,253

Homicide (2004)10:
16,137

Suicide (2003)11:
31,484

Firearms (all, 2003)12:
29,059

Drugs (all, 2003)13:
28,723

HIV/AIDS (2003)14:
13,658

Obesity (2004)15:
112,000
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Smoking in movies today is hard to avoid.

As you may have noticed, a lot of today’s movies have smoking in them. In 
fact, almost 90 percent of R-rated movies since 1999 include tobacco images; 
75 percent of PG-13 movies; and 40 percent of movies rated G and PG.1 
Despite MPAA claims to keep parents informed on tobacco, just one out of 433 
movies with smoking released since 2001 mentions smoking at all in its rating!2

Even though half as many American adults smoke now as in 1950, there’s 
again as much smoking on screen as there was half a century ago.3 Smoking in 
movies declined after the U.S. Surgeon General linked tobacco to lung cancer 
in 1964. But by the early 1970s, after the U.S. banned tobacco ads on TV, the 
tobacco companies were systematically using product placement and other 
techniques to boost smoking in Hollywood movies.

Paid product placement by major domestic tobacco companies (but not 
their international affiliates) was prohibited in a 1998 agreement with top law 
enforcement officials. Yet on-screen smoking is still on the rise — and favors 
the brands that kids start smoking first. Since 2000, the majority of tobacco 
impressions delivered to audiences has shifted from R-rated to kid-rated 
movies. Think PG-13 films and DVDs are safe? They’re not.

Are some studios better than others?

The major studios that produce and distribute most U.S. movies (Disney, 
Fox, Paramount, Columbia, Universal, and Warner Bros.) differ mainly in the 
number of movies they release, not in their smoking content. But note this:

Three media corporations—Time Warner, Disney, and Sony— 
account for 60 percent of all U.S. movies with smoking.

In the last seven years, Disney and Viacom (Paramount) had the highest 
percentage of PG-13 movies with smoking: 83 percent. Disney, which owns 
Touchstone and Miramax, also had the highest proportion of R-rated movies 
with smoking: 93 percent. Sixty-one percent of  Sony’s G/PG movies — and 
more than half of those from GE (Universal) — included tobacco images.

What about movies in theaters and on video now?

Until the movie industry includes smoking in its rating system, parents 
must go online to discover which of the week’s top ten films and videos include 
smoking. Visit: www.smokefreemovies.ucsf.edu/problem/now_showing.html

Three out of four recent           
PG-13 films include smoking.

STUDIO 
COMPARISON
1999-2005
What percent of    
their movies             
feature tobacco?

DISNEY
(The Disney Company)
G/PG: 39%
PG-13: 83%
R: 93%

COLUMBIA
(Sony)
G/PG: 61%
PG-13: 79%
R: 87%

FOX
(News Corporation)
G/PG: 11%
PG-13: 75%
R: 89%

PARAMOUNT
(Viacom)
G/PG: 22%
PG-13: 83%
R: 85%

UNIVERSAL
(General Electric)
G/PG: 55%
PG-13: 74%
R: 89%

WARNER BROS.
(Time Warner)
G/PG: 46%
PG-13: 64%
R: 85%

SOURCE: UCSF Center for 
Tobacco Control Research 
and Education. See www. 
smokefreemovies.ucsf.
edu/problem/studio_
surveys.html
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Countries threatened by movies that push smoking may arrive at different 
solutions. For example, the Health Ministry in India — representing one-sixth of 
the world’s population — plans to bar smoking in future TV programs and films 
starting in 2006.

In America, where the First Amendment keeps government out of film 
content, the movie industry itself runs a robust rating system. This voluntary 
system can be used to cut kids’ exposure in half while leaving filmmakers free 
to include smoking in any movie they choose. How?

1. Rate new smoking movies R. Film studios routinely tune the content 
of films to win the rating they want for commercial reasons. They should treat 
smoking (which kills fifty Americans an hour) exactly the way they treat 
offensive, but non-lethal, four-letter words:

Any film that shows or implies tobacco should be rated R. The only exceptions 
should be when the presentation of tobacco clearly and unambiguously reflects 
the dangers and consequences of tobacco use or is necessary to represent the 
smoking of a real historical figure. Films released before the rating system is 
updated would not be re-rated.

The net effect? Producers would voluntarily keep smoking out of films they 
want rated PG-13 to attract a bigger audience, just as they tone down violence 
and sex for a PG-13 rating today. While kids would still be exposed by the R-
rated films they manage to see, overall their exposure should be cut at least in 
half. This can avert as many as 60,000 future tobacco deaths a year. 

2. Certify no payoffs. The producers should post a certificate in closing 
credits declaring that nobody on the production received anything of value 
(cash money, free cigarettes or other gifts, free publicity, interest-free loans or 
anything else) from anyone in exchange for using or displaying tobacco.

3. Require strong anti-smoking ads. Studios and theaters should 
require a genuinely strong anti-smoking ad (not one produced by a tobacco 
company) to run before any film with tobacco presence, in any distribution 
channel, regardless of rating. 

4. Stop identifying tobacco brands. There should be no tobacco brand 
identification nor the presence of tobacco brand imagery (such as billboards) in 
the background of any movie scene.

How to cut kids’ exposure     
to on-screen smoking in half.

EACH OF THESE 
FOUR SMOKEFREE 
MOVIE POLICY 
PROPOSALS IS 
ENDORSED BY:

World Health 
Organization (WHO)

American Medical 
Association

American Academy 
of Pediatrics

American Legacy 
Foundation

American Heart 
Association

American Academy 
of Allergy, Asthma 
and Immunology

Society for 
Adolescent Medicine

L.A. Department of 
Health Services

U.S. Public Interest 
Research Group

Partial list. The R-rating 
is also endorsed by: 

American Lung 
Association 

Campaign for 
Tobacco Free Kids

National Parent-
Teacher Association 
(PTA)
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Since 2002, the U.S. Senate has held hearings about smoking in movies... 
state Attorneys General have met with the production chiefs of every major 
studio...high school students across New York State have sent 300,000 letters 
to their favorite Hollywood stars...and the film industry’s leaders have been 
fully briefed on the latest health research. 

Hollywood’s response? “We don’t think parents care.”

It will only take you a few minutes to let Hollywood know how much parents 
care...if you compose your own letter and send it to the right people. This kit 
includes model letters and the addresses you need. The diagram below maps 
the most important places to make your voice heard.

1) Write ONE letter to the top executive of Time Warner, Disney or Sony.
COPY this letter to the other two companies AND to Hollywood’s lobbying 
group, the Motion Picture Association of America (MPAA). 

	 2) Write a SECOND letter to the local theater 
where you and your kids watch movies. Then COPY this 
letter to the theater chain’s headquarters AND to the 
theaters’ trade association, the National Organization of 
Theatre Owners (NATO).				              

Answer? The parent-to-”parent” campaign.

All major Hollywood studios (like Warner Bros.) are 
owned by a parent company (like Time Warner). These 
parent companies own lots of other media — cable 
channels, TV networks, satellite services, magazines and 
newspapers — you may buy every day.

The way to change the way studios behave is through 
their “parent” corporations. 

The same goes for your local movie theater. Almost all 
movie theaters belong to regional or national chains.

To convince movie studios to keep smoking out of 
kid-rated movies, we need to squeeze from both ends: 
from the top of their own corporate ladder and from the 
theater chains that sell their product to the public.

Write the parent companies that own the major 
studios. Contact local theaters that show their movies. 
Show them all how much parents really care.

To change how studios            
behave, write their “parents.”

S T U D I O S

Send Hollywood 
the message!

LOCAL THEATER

THEATER CHAIN

National Assoc.
of Theatre Owners

PARENT COMPANIES

Motion Picture 
Assoc. of America
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News Corp. owns...
Twentieth Century Fox
Fox 2000
Fox Searchlight

Rupert Murdoch, CEO
THE NEWS CORPORATION  
1211 Avenue of the Americas 
New York, NY 10036 

Jim Gianopulos & 
Tom Rothman, Co-chairs
Fox Filmed Entertainment
10201 West Pico Blvd.
Los Angeles, CA 90035

	 1) Write one Chief Executive Officer (CEO) of a Top Three media 
company. A model letter is included in this kit. 2) Copy (cc:) the same letter to 
the heads of of the two other other media companies. 3) Copy the same letter 
to Dan Glickman, president of the MPAA (address at left). 

	 FYI: We also include all the other key industry names, for reference.

Time Warner owns...
Warner Bros.
Castle Rock
New Line/Fine Line
HBO Films

Richard Parsons, CEO
TIME WARNER 
1 Time Warner Center
New York, NY 10019

Barry M. Meyer, CEO
Warner Bros. Entertainment
4000 Warner Blvd.
Burbank, CA 91522

MOTION PICTURE 
ASSOCIATION OF 
AMERICA

Dan Glickman, 
   President
MPAA
1600 Eye St., NW 
Washington, DC 
20007

The MPAA is the 
U.S. film industry’s 
lobbying arm. It 
battles film piracy, 
for example, and 
also maintains the 
movie rating system. 

Developed under 
now-retired MPAA 
president Jack 
Valenti, the rating 
system has been 
revised and updated 
over the years to 
reflect changing 
standards.

Because the MPAA 
speaks for the 
industry and has so 
far publicly opposed 
rating change, its 
new president may 
play an influential 
role. Dan Glickman 
needs to know how 
strongly you feel.  

Copy him in!

How to make a big              
impression on Hollywood.

GE owns...
Universal
Focus

Jeffrey Imelt, CEO
GENERAL ELECTRIC
3135 Easton Turnpike
Fairfield, CT 06828-0001

Robert C. Wright, CEO
NBC Universal
30 Rockefeller Plaza
New York, NY 10112

Sony owns...
Columbia
Sony Pictures
MGM / Screen Gems
Sony Classics

Sir Howard Stringer, CEO 
SONY CORPORATION
550 Madison Avenue
New York, NY 10022

Michael Lynton, CEO
Sony Pictures Entertainment
10202 W. Washington Blvd.
Culver City, CA 90232

Disney owns...
Disney Pictures
Touchstone
Miramax

Robert Iger, CEO (from 10/05)
THE DISNEY COMPANY 
500 S. Buena Vista St. 
Burbank, CA 91521-9722 

Richard W. Cook, CEO
The Walt Disney Studios
500 S. Buena Vista St. 
Burbank, CA 91521-9722

Viacom owns...
Paramount
Dreamworks
MTV Films

Tom Freston, CEO
VIACOM
1515 Broadway
New York, NY 10036

Brad Grey, CEO
Paramount Pictures
5555 Melrose Avenue
Los Angeles, CA 90038
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WHAT CHAINS 
DO YOUR LOCAL 
THEATERS   
BELONG TO?

Often you can tell 
by their newspaper 
listings: “AMC 
Metroplex 16,” for 
example. If you see 
names that don’t 
seem to belong 
to the biggest 
chains listed here, 
ask at the box 
office. Theater 
phone numbers 
give movie times, 
nothing more.
If needed, visit the 
theater and request 
the manager’s 
name and direct 
phone line. Be 
straightforward and 
persistent.

NATIONAL 
ASSOCIATION 
OF THEATRE 
OWNERS

John Fithian, 
    Exec. Director
NATO
750 First St., NE
Washington D.C. 
20002

Make sure that 
NATO gets a copy 
of the letter you 
send local theaters. 
They pay attention 
to the community.

AMC
415 theaters with 5,670 
screens: Loews Cineplex, 
Cineplex Odeon, Star, 
Magic Johnson
• Peter C. Brown, Pres. 
AMC Entertainment
920 Main Street
Kansas City, MO 64105

CARMIKE
300 theaters with 2,260 
screens
• Michael W. Patrick, Pres. 
Carmike Cinemas
1301 First Avenue
Columbus, GA 31901

CENTURY
90 theaters with 1,000 
screens
• David Shesgreen, CEO
Century Theatres
150 Pelican Way
San Rafael, CA 94901

CINEMARK
280 theaters with 3,000 
screens
• Lee Roy Mitchell, CEO
Cinemark
3900 Dallas Parkway, 
Suite 500
Plano, TX 75093

CINEPLEX
130 theaters with 1,270 
screens across Canada: 
Coliseum, Famous 
Players, Paramount, 
SilverCity, etc.
• Ellis Jacob, CEO
1303 Yonge Street 
Toronto, Ontario 
M4T 2Y9

HOYTS CINEMAS
250 theaters with 2,000 
screens worldwide
• Paul Johnson, CEO
Hoyts Cinemas
GPO Box 110
Sydney, NSW 2001 
AUSTRALIA 

Kerasotes Theatres
75 theaters with 600 
screens in the Midwest
• Tony Kerasotes, CEO
Kerasotes Theatres
104 N. 6th Street
Springfield, IL 62701

LANDMARK THEATRES
57 theaters with 213 
screens
• Paul Richardson, CEO
2222 S. Barrington Ave.
Los Angeles, CA 90064

MANN THEATRES
50 theaters with 330 
screens in California and 
Colorado
• Ben Barbosa, CEO
Mann Theatres
16530 Ventura Blvd., 
     Suite 500
Encino, CA 91436

MARCUS THEATERS
5000+ screens in the 
• Stephen H. Marcus, 
CEO
The Marcus Corporation
250 East Wisconsin Ave.
Milwaukee, WI 53202

NATIONAL 
AMUSEMENTS
1,400 screens: 
Showcase, Multiplex 
Cinemas, etc.
• Sumner Redstone, CEO
National Amusements
200 Elm Street
Dedham, MA 02026
(Also owns Paramount 
Pictures, CBS, Viacom, 
etc.)

PACIFIC THEATRES
400 screens in Southern 
California: Pacific, 
Arclight, Consolidated
• Christopher Forman, CEO
Pacific Theatres
120 N. Robertson Blvd.
Los Angeles, CA 90048

REGAL CINEMAS
555 theaters with 6,000 
screens: Regal, Edwards, 
United Artists
• Michael L. Campbell, CEO
Regal Entertainment
7132 Regal Lane
Knoxville, TN 37918

WALLACE
700+ screens, includes 
Hollywood Theaters
• Scott C. Wallace, CEO
Wallace Theater Corp. II
912 S.W. Taylor Street 
Suite 800
Portland, OR 97205

More theater chains:
http://www.
insightcinema.org/
ResourceGuide.html

After writing media CEOs, groups should write to local movie theater 
managers (model letter included in kit). Arrange a face-to-face meeting to 
express concerns and describe solutions. Equally important? Copy (cc:) your 
letters “upstairs” to the theater chain’s headquarters, listed here, and to 
NATO, the movie theater trade association (lower left).

Smoking doesn’t sell movie tickets. Why should theaters defend it?

How to move movie theaters.
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1. WRITE LETTERS: Your name can help save 60,000 lives a year.

E-mail is quick. But the big media companies really pay attention to the 
number of original letters they receive. The reason? If you take the time to 
write a letter, the companies know you care deeply. If 10,000 people write 
their own letters, that’s a very big deal. The companies assume a million 
others care, too.

Follow the road map and you will make a difference. We need to show the 
studios and their owners that there’s no way out of this problem except to do 
the right thing.

So write a thoughtful, reasoned letter, no matter how brief. Copy it to  
the suggested targets, then sign your name. If you take a few minutes to  
put your heart into it, you can make the biggest corporations stop and think.

2. SIGN THE GLOBAL PETITION: Join people from around the world.

Why do people around the world care about smoking in movies? They’re 
watching millions of kids start to smoke — and fear what that means for the 
future. Any parent, teacher, health professional or young person can sign 
the global Smokefree Movies Action Network petition on the Web: www.
thepetitionsite.com/takeaction/870523336. Your privacy is fully protected. 
Spread the word through Instant Messaging networks! 

3. GROUPS CAN RUN ADS: Individuals can submit guest editorials.

Press-ready ads and op-ed articles included in this kit excite your 
community to meet this health emergency. From school newsletters to film 
festival programs to local newspapers, use this material to shape the public 
dialogue about smoking in movies. Try “earned” media first: op-ed language 
tailored to your audience. Can’t get the right coverage for free? Attract it with 
a paid ad. The movie studios do!

4. EDUCATE AT THEATERS: Movie smoking kills in real life.

Theaters showing kid-rated movies with smoking are a problem, but 
they’re also an opportunity for adult and student groups. Leaflets or palm 
cards that ask, “How much smoking do you see in this movie?” help 
moviegoers take notice — and come to their own conclusions. Of course, if 
they want to know more, you’ll be glad to tell them! This relaxed approach 
should earn theater managers’ tolerance, even cooperation. And you can   
use this kind of activity to earn press coverage, too.

EXTRA CREDIT:
HELP PASS A 
RESOLUTION!

From California to 
New York State, civic 
groups are passing 
resolutions endorsing 
Smoke Free Movies’ 
four policy goals:

• R-rate future 
smoking

• Certify no payoffs

• Run strong  
counter-ads

• Stop identifying 
brands

The resolutions also 
call on local movie 
theaters to treat 
movies with smoking 
as if they were R-
rated already. 

Organizing to pass a 
resolution is a great 
way to rally your 
community.

For details, see the 
“Resolved!” page in 
this action guide.

Individuals and groups can 
demonstrate Parent Power.
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1. Know what kids are watching.

Along with TV programs like E.R. that show lots of smoking, kids watch 
rented videos, borrow DVDs from friends, maybe even download movies. 
If families don’t always watch together, ask about kids’ favorite movies and 
what stars they like best. And don’t hesitate to tell kids what you think about 
smoking — on-screen and in real life.

2. Keep track of new films and videos with smoking.

Assume that most of the movies promoted to kids have smoking in them. 
Want to know for sure? The smoking status of the top ten movies and videos 
is updated every Friday at smokefreemovies.ucsf.edu/problem/now_showing.
html. For example:

3. Limit kids’ exposure to R-rated films.

Whatever adults might feel about the language, violence or sexual 
content in R-rated movies, 90 percent of these films also include tobacco 
content dangerous to children and adolescents. The average R-rated film 
with smoking shows twice as much smoking as a typical PG-13 movie with 
smoking. While two-thirds of the films seen by teens are rated PG-13 at 
most, they still get half of their tobacco exposure from R-rated films. 

	 No rating system is 100 percent effective. Studies by the U.S. Federal 
Trade Commission and private audience research services find the R-rating is 
about 50 percent effective at keeping kids out of R-rated movies. Meanwhile, 
research has found that parents who enforce the R-rating themselves 
dramatically cut their kids’ risk of smoking. 

Until Hollywood is convinced to clear smoking out of the PG-13 movies 
most teens see most often, however, today’s R-rating is only half the answer.

WHY POLICY 
CHANGE 
IS NEEDED

Families can’t solve 
this problem by 
themselves.

Along with major 
health and public 
interest groups, 
the U.S. Centers 
for Disease Control 
and Prevention 
agree that the film 
industry must alter 
its practices.

Health advocates 
have worked with 
Hollywood for a long 
time, educating 
writers and directors 
about the impact of 
smoking in films —
even setting up quit-
smoking programs 
for the industry’s 
unions and guilds. 

Yet there’s more 
smoking in films than 
ever and more of 
kids’ exposure now 
comes from kid- 
rated films.

Persuading the 
industry that it’s 
time to change is 
something every 
family can be    
proud of.

How parents can protect kids 
from smoking in current films.
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Keeping tobacco out of future kid-rated movies will eliminate about half of 
kid’s exposure — and cut teen smoking rates substantially. Experts estimate 
that 390,000 kids are influenced to smoke by on-screen smoking each year. 
R-rating future films with smoking should reduce that number by 50 percent, 
averting as many as 60,000 U.S. tobacco deaths a year in decades to come.

With one simple change, a handful of media executives can achieve 
the equivalent of ending all U.S. deaths from car accidents and HIV/AIDS. 
Wouldn’t you do that if you had the chance?

2. Filmmakers can still include smoking in any film.

The R-rating and other policies do not censor content. The government is 
not involved. The film industry will simply include smoking imagery — known 
to be lethal — in its rating system along with strong language, violent images 
and sexual content. If filmmakers believe smoking is essential, they can still 
include it. But, just like four letter words, vivid violence or sexual situations 
do now, promoting tobacco will earn the movie an R. 

Hollywood already claims to R-rate scenes of teenage smoking to discourage 
such imagery. When all smoking in films is rated R, there need not be more 
R-rated films — just fewer kid-rated films with smoking!

3. Tobacco industry will lose $2 billion in sales.

Experts calculate that the new young smokers influenced by smoking in 
movies each year are worth $4.1 billion to the tobacco industry in lifetime 
sales revenue (net present value). If keeping tobacco out of kid-rated films 
averts half of those addictions, then the tobacco industry stands to lose half of 
those sales, worth $2 billion. And that’s just in the United States. Hollywood, 
like the U.S. tobacco industry, makes half of its sales overseas. The impact of 
on-screen smoking promotion on other nations and cultures is incalculable.

	 4. No impact on Hollywood or the movie experience.

	 Nobody goes to the movies to watch people smoke. Nobody has ever 
left a movie thinking that it should have had more smoking in it. And classic 
films like Casablanca will not be affected in any way. 

	 Smoking doesn’t sell movie tickets. All it sells is smoking. What’s in it 
for the studios?

PARENTS ARE 
NOT ALONE IN 
THIS FIGHT

There’s national 
consensus that 
tobacco shouldn’t be 
marketed to children 
and adolescents. The 
opponents of smoking 
in kid-rated films 
include:

Major health 
groups representing 
physicians and public 
health advocates...

Shareholders who 
ask if major media 
companies are risking 
their reputations and 
incurring massive 
liability by knowingly 
promoting tobacco   
to kids...

Law enforcement 
officials whose 1998 
Master Settlement 
Agreement with 
tobacco companies 
prohibits paid brand 
placement...

High school 
students battling 
tobacco marketing 
practices that 
influence kids to 
smoke...

Health advocates 
in other countries 
concerned about the 
threat to their own 
young people posed 
by popular Hollywood 
blockbusters. 

What will winning look like?
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Dear Mr. BLANK, CEO of Company A:

I’m a parent and I’m very concerned about the smoking in films rated G, 
PG and PG-13. I’ve learned that on-screen smoking is a major influence on 
teens in the United States. It’s more powerful than traditional tobacco ads 
and undermines all attempts by parents like me to keep my kids safe from 
tobacco, America’s #1 cause of preventable death.

Your motion picture studio has a poor record on smoking in kid-rated 
movies. I’m convinced that the movies you produce and distribute are 
dangerous to children and adolescents. Major health groups agree.

There’s an easy way to solve this problem. You already tailor films to 
meet certain age standards on language, sex and violence. It’s at least 
as important to rate them according to their smoking content — the only 
content scientifically proven to physically harm young people. In fact, experts 
have estimated that your films influence [insert #] kids a year to smoke!

Now that the rest of us know how harmful these images are, I demand 
that you pledge to stop producing or distributing G, PG and PG-13 rated 
movies with smoking, in future, and push the MPAA to rate smoking “R” 
across the industry.

That’s a reasonable but effective answer to this terrible health challenge. 
If you do any less, you risk losing the trust and respect of parents across 
America. I know. I’m one of them.

Please tell me how soon your company will end smoking in youth-rated 
movies. I will be following your actions closely.

Sincerely,

cc: CEO, Company B
     CEO, Company C
     Dan Glickman, Motion Picture Association of America	

ADOLESCENTS 
WHO BEGIN 
TO SMOKE 
BECAUSE OF 
THEIR EXPOSURE 
TO TOBACCO 
IMAGERY IN 
THE FILMS OF 
MAJOR STUDIOS          
(PER YEAR):

Disney Company
66,000 kids

General Electric 
(Universal)  
57,000 kids

News Corp. (Fox)
34,000 kids

Sony (Columbia)
70,000 kids

Time Warner 
(Warner Bros.)
90,000 kids

Viacom 
(Paramount)
41,000 kids

32 percent of these 
young smokers will 
eventually die from 
tobacco-caused 
disease.

Average, per year, based 
on 1999-2005 data. 
Computation detailed 
at smokefreemovies.
ucsf.edu/problem/new_
smokers.html

An individual’s letter to Disney, 
Sony and Time Warner.
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Dear [Local Theater Manager]:

Our organization is deeply concerned about the smoking in G, PG and PG-
13 films shown by your theater. We know that you don’t personally choose 
the movies shown. But your screens are directly exposing our community to 
tobacco imagery that influences kids to smoke.

This is not a problem of “taste” or morals. It’s a public health issue. 
Smoking is even more of a hazard on screen than if you allowed smoking in 
the theater itself. The science is undeniable. Smoking in movies has a major 
impact on U.S. teens. Researchers estimate that it influences 390,000 to 
start smoking each year, of whom a projected 120,000 will die from tobacco 
addiction. 

The studios will listen if you tell them that our community cares about this 
issue. Explain that R-rating the smoking in future films is the best solution. 
A PG-13 tobacco “warning” would only cut teens’ exposure by 5 percent. 
Clearing all smoking from films would require censorship nobody in America 
wants. What’s reasonable? Treat tobacco, which kills 438,000 Americans a 
year, as seriously as the MPAA now treats four-letter words that kill no one.

When you report box office numbers, remind the studios that movie 
smoking doesn’t sell a single movie ticket. It only sells smoking. Studio 
veterans know this already. Why should theaters take the heat when the 
studios push tobacco at kids 12-17, the age group most likely to start 
smoking?

We welcome the chance to work together and end this problem. Let’s   
set a time to meet.

Cordially,

cc: [CEO, THEATER CHAIN]
     John Fithian, National Organization of Theatre Owners	

DETAILS YOU  
CAN ADD TO  
YOUR LETTERS:

Estimated  
number of  
tobacco 
impressions 
delivered to 
theater 
audiences 
from 1999 
to 2005:
44 billion

Estimated 
impressions 
delivered to 
children 6-11:  
2.2 billion

To adolescents
12-17:       
8.8 billion

Organzation’s letter to a   
movie theater manager.
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Supporting smokefree movies...

Whereas tobacco use is the leading cause of preventable death and 
disability in the United States;

Whereas youth ages 12-20 are one-sixth of the U.S., population but buy 
one-quarter of all movie tickets;

Whereas most U.S. movies with tobacco imagery are rated G, PG or 
PG-13, and three-quarters of all U.S. live-action films rated PG-13 and 40 
percent of films rated G or PG released 1999-2005 feature tobacco;

Whereas exposure to smoking in movies is the primary influence on half 
of all new adolescent smokers;

Whereas each year an estimated 390,000 teens start smoking because 
of exposure to smoking in movies and 120,000 will die prematurely as a result;

Whereas the tobacco industry has had a long, documented history of 
promoting tobacco use and particular brands on screen, while obscuring its 
true role;

Whereas the U.S. Centers for Disease Control and Prevention in 2002, 
2003 and 2005 listed smoking in movies as a primary reason why the decline 
in teen smoking rates has stalled;

Whereas the World Health Organization, American Medical Association, 
National PTA, American Heart Association, American Lung Association, 
American Legacy Foundation, American Academy of Pediatrics, American 
Academy of Allergy, Asthma, and Immunology, Society for Adolescent 
Medicine, L.A. County Department of Health Services and others endorse 
getting smoking out of movies rated G, PG and PG-13;

Now, therefore be it resolved that [NAME OF ORGANIZATION] 
of [LOCATION] endorses the four objectives of the Smoke Free Movies 
campaign: 

(1) Rate new smoking movies “R,” with the sole exceptions being when 
the tobacco presentation clearly and unambiguously reflects the dangers 
and consequences of tobacco use or is necessary to represent smoking 
of a real historical figure; (2) require producers to certify on screen that 
no one on the production received anything of value in consideration for 
using or displaying tobacco; (3) require strong anti-smoking ads before 
any movie with tobacco use, regardless of rating; (4) stop identifying 
tobacco brands.

Be it further resolved that the [ORGANIZATION EXECUTIVE] shall write 
letters to theaters in this community asking that they refrain from showing 
G/PG/PG-13 films with tobacco imagery or, if they do, to admit patrons on 
the same terms as if the film were rated “R.”

RESOLVED! A model            
resolution for civic groups.



A project of the Smokefree        
Movies Action Network 

It’s easy to make fun of people who blame Hollywood for everything. After all, 
movies are merely entertainment. Movie studios are neither missionary chapels nor 
outposts of political correctness. They’re businesses. As a producer once remarked, 
“We don’t make movies. We make money.”

But, since they’re businesses, why not hold them to normal business standards? 
For example, it’s almost universally considered bad form for a business to sell a 
product that kills its own customers — or their kids.

Unfortunately, scientific evidence now indicates that movie studios are doing 
massive harm. While it’s the tobacco industry whose products kill 438,000 Americans 
a year, it’s exposure to smoking in Hollywood movies that generates 390,000 new 
teen smokers a year to replace them. Experts project that 120,000 of these kids will 
ultimately die from tobacco-caused heart disease, emphysema or cancer. 

Smoking takes its toll on the rest of us, too. Counting lost productivity and 
medical expenses, tobacco costs every American wage-earner $1,250 a year.

We believe the movie studios account for so many future tobacco deaths because 
nearly 80 percent of all live-action films since 1999 have included smoking. Tobacco 
is even featured in three-quarters of PG-13 movies, the kind adolescents see most. 

Studies controlling for every other conceivable factor find that kids 10-14 who see 
the most movies with smoking are three times as likely to start smoking as kids who 
see the least. Nonsmokers’ children may be the most vulnerable; they’re four times 
as likely to start smoking after watching lots of smoking on screen.

But you don’t need to take the word of independent researchers publishing in 
the world’s most respected medical journals. Read tobacco industry files dating 
back to 1971. They describe how tobacco companies set out to systematically boost 
their products in major motion pictures. They figured out that they didn’t even have 
to flash a particular brand. Seeing any kind of smoking in movies would keep it 
“fashionable.” 

To put tobacco on screen, the companies invested millions in product placement 
until at least the early 1990s, when the paper trail disappears off shore. When some 
of their deals were discovered, they tried to launch a Nick Naylor-esque defense, 
claiming that restrictions on paid tobacco placement would threaten creative freedom. 

With so many lives at stake, the U.S. Centers for Disease Control and Prevention 
are urging the movie industry to change its practices. Leading medical groups, 
including the American Academy of Pediatricians, the AMA and others join the World 
Health Organization in recommending a voluntary R-rating for future films with 
smoking. (Note the word “future.” Nobody is going to touch classics like Casablanca 
or The Hot Chick.)

This and other policies, like an anti-tobacco spot before any movie with smoking, 
are reasonable and responsible. Filmmakers would remain free to include smoking 
in any movie they want, just as they can use the f-word in any movie they want. 
Realistic depictions of smoking’s real consequences—and film portraits of historical 
smokers like Winston Churchill or Ray Charles—would be exempt. The government 
need not be involved at all, yet taxpayers would save billions. 

The R-rating alone will cut teen exposure to movie smoking in half and avert as 
many as 60,000 tobacco deaths a year in decades to come, more than all Americans 
killed by car crashes and drug use combined. The six top media CEOs can pick up 
their phones and make it happen today. Why not? Nobel Prizes have been won for less.

-- END --

HOW TO MAKE 
THIS OP-ED  
YOUR OWN:  

• Make it personal. 
Describe a recent 
experience at the 
movies. Talk about the 
challenge for parents 
in un-selling the most 
dangerous addiction: 
tobacco. Almost 
every family has been 
touched by tobacco 
tragedy.

• Make it local. 
Call your nearest 
tobacco prevention 
program and get 
the latest local data. 
Count the number 
of movie screens 
and video retailers 
in the phone book. 
If your community is 
smokefree, compare 
it to what we see on 
screen.

Before submitting.     
Check out your 
local paper’s length 
requirements and 
submit in the exact 
form they specify. This 
sample is 580 words.

Sample op-ed article.
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[CONTACT NAME]						          EMBARGO TO: 
[ORGANIZATION]						          [TIME and DATE]
[E-MAIL AND PHONE]					         

(NOTE: Be available 24/7 by phone on the release date.)

Parents and physicians launch [PLACE’S] first 
campaign against tobacco danger in kids’ films

[DATE] — With kids back in school, [PLACE] parents and pediatricians are 
launching a first-ever campaign to alert the public to the dangers of tobacco 
scenes in mainstream movies. Recent studies find that exposure to on-screen 
smoking is the primary influence on teens to start smoking. Campaigners 
aim to warn parents of unlabeled tobacco content, enlist local movie theaters 
in educational efforts, and update the movie industry’s rating system to keep 
smoking out of future G, PG and PG-13 films.

“Dramatic risks to kids like violence, drugs and drunk driving are tragic 
enough. Yet tobacco remains America’s #1 cause of preventable death,” says 
[PERSON #1]. “On-screen smoking alone will kill as many of today’s kids as 
car wrecks, crime, drug use and HIV/AIDS combined.”

The good news, according to co-organizer [PERSON #2], is that kids who 
don’t smoke when they graduate high school will likely stay nonsmokers for 
life. But research shows that smoking in movies cancels out parents’ efforts 
to keep their teens away from tobacco.

“Nonsmokers’ kids are even more susceptible to smoking scenes at 
the multiplex than kids whose parents smoke,” [PERSON #2] says. “Good 
parenting isn’t enough in this case. We need to get smoking out of future kid-
rated movies using Hollywood’s own voluntary rating system.”

The campaign will ask local theater managers to relay community 
concerns to the film industry. Letter-writing to media company CEOs and 
talks to local PTAs and other civic groups are also slated. All can sign the 
global petition online at www.thepetitionsite.com/takeaction/870523336.

“This is bigger than [PLACE],” notes [PERSON #1]. “Parents and 
pediatricians around the world are putting this issue on the agenda. If one 
child dies on a theme park ride it makes national news, but 120,000 future 
deaths a year from movie smoking are business as usual. Compared to other 
major public health problems, this can be fixed quickly at no public cost. Even 
with the history of product placement, that makes Hollywood’s continuing 
denial very hard to understand.”

[SPONSORING ORGANIZATION NAMES AND 1-2 LINE DESCRIPTIONS]

— END —

HOW TO EARN 
GOOD NEWS 
COVERAGE:  

• Be topical. Refer 
to a kid-rated movie 
with smoking that’s 
on screen or video.

• Focus the 
headline. If you 
have a specific goal, 
announce it. 

• Define the 
story. Most local 
media outlets are 
unfamiliar with this 
story and will need 
background. Your 
consistent message? 
Scientific research 
has identified a 
major health threat 
to kids that demands 
immediate remedy.

To reporters and 
editors, emphasize 
that this is a science-
based issue, not 
another protest 
of bad taste or  
“immoral media.”

• Conflict adds 
interest. Studios 
that once blatantly 
sold out to Big 
Tobacco now claim 
this is all about 
creative choice. 

But they tailor 
movies to win certain 
ratings all the time. 
An R-rating simply 
gives producers a 
voluntary, market-
based incentive to 
keep future kids’ 
movies smokefree.

A model press release.
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Want to learn more about children, smoking and movies? Here are some 
web sites with top-notch information, constantly updated:

www.smokefreemovies.ucsf.edu Based at the University of California-
San Francisco, this site offers full-text research studies, secret tobacco 
industry documents, and complete surveys of smoking content and impact, 
broken out by studio, since 1999. Check out the links to other groups. 

www.scenesmoking.org Sponsored by the Lung Association of 
Sacramento-Emigrant Trails, this site updates its info on top-grossing movies 
and videos every week. Archives reach back to the early 1990s.

www.cdc.gov/tobacco/index.htm Fact sheets and reports on every 
aspect of tobacco, from the U.S. Centers for Disease Control and Prevention.
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1 Tobacco is still the #1 cause of preventable death in the 
U.S. This year, smoking will kill 438,000 Americans.

2 Most smokers start when they’re kids — some as 
young as 10. The number who start smoking climbs 

through middle school and peaks in high school.

3 Tobacco is one of the biggest health threats your kids will ever 
face. Smoking in movies is a primary promotional channel.

4 One major study found exposure to on-screen smoking is the 
primary influence on half of all the kids who start to smoke.

5 Published estimates say that movies will influence 
390,000 U.S. teens to start smoking this year — nearly 

enough to replace all adult smokers killed by tobacco.

6 Of those new young smokers, experts project 120,000 
will ultimately be killed by their tobacco addiction.

7 That’s more than all Americans killed by drunk drivers, 
crime, drug use and HIV/AIDS every year.

8 The study also found that on-screen smoking influenced 
nonsmokers’ children to start smoking even more 

than it influenced the children of parents who smoke. 

9 Movie smoking is almost impossible to avoid. Nearly 
80% of U.S. live-action films feature tobacco, including 

hundreds of PG-13 films that most parents think are safe.

10 For ten years, health groups have tried to educate 
Hollywood about the harm from smoking in movies. 

Over that time, smoking in movies only increased.

The problem...

Smoking in 
movies kills 
in real life.
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How can we protect our kids from smoking in movies?

1 Rate new smoking movies “R” Movie studios routinely 
tune film content to win the rating they want for commercial 

reasons. They should treat smoking (which kills close to one American 
each minute) exactly the way they treat four-letter words:

Any film that shows or implies tobacco should be rated “R”. The only 
exceptions should be when the presentation of tobacco clearly and 
unambiguously reflects the dangers and consequences of tobacco use 
or is necessary to represent the smoking of a real historical figure. 
Films released before the rating system change would not be re-rated.

Result? Producers will keep smoking out of films they want rated PG-
13 to attract a bigger audience, just like they tone down violence and sex 
today. While kids would still see smoking in the R-rated films they manage to 
view, their overall exposure should be cut at least in half. Cutting exposure 
in half could avert as many as 60,000 U.S. tobacco deaths annually.

2 Certify no payoffs Producers of films with tobacco should 
post a certificate in the closing credits declaring that nobody 

on the production received anything of value (cash money, free 
cigarettes or other gifts, free publicity, interest-free loans or anything 
else) from anyone in exchange for using or displaying tobacco.

3 Require strong anti-smoking ads Studios and 
theaters should run a genuinely strong anti-smoking ad (not 

one produced by a tobacco company) before any film with tobacco 
presence, in any distribution channel, regardless of the film’s rating. 

When you contact theaters and theater chains, emphasize 
that strong anti-tobacco spots must show before all films with 
smoking.

4 Stop showing tobacco brands There should be no 
tobacco brand identification nor the presence of tobacco brand 

imagery (such as billboards) in the background of any movie scene.

R-rating tobacco in future movies is endorsed by leading health 
groups, but the rating system is controlled by major movie studios. 
That means a handful of media executives have the power to reduce 
dramatically our kids’ exposure to on-screen smoking, saving 
as many as 60,000 U.S. lives a year in decades to come. 

The solution...

4 easy 
steps 

can save 
60,000 
lives a 
year!
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The two most effective things you can do to protect your kids:

1 Limit KIDS’ EXPOSURE TO R-RATED MOVIES                           
As children grow, they are more likely to see movies rated “R.” 

They have access to them on DVD, on cable and in movie theaters. 
Even after theaters stiffened enforcement of the R-rating after the 
shootings in Colombine, CO (out of concern over violent imagery) the 
U.S. Federal Trade Commission found the “R” was about 50 percent 
successful at keeping kids under 17 out of R-rated screenings.  

Still, even older kids see only half as many R-rated movies as youth-
rated films. Unfortunately, R-rated movies average twice as much smoking 
as PG-13 movies. Result? Kids 12-17 receive half of their smoking exposure 
from R-rated movies. Limiting your kids’ exposure to R-rated films can 
protect many from starting to smoke. But as long as kids get half of their 
exposure from youth-rated movies, today’s “R” is only half the answer. 

2 CLEAR smoking out of G, PG anD, most importantly, 
PG-13 movies The best way to stop tobacco promotion is at 

its source. The media companies that own Hollywood studios need to 
know that parents want kid-rated movies to stop promoting tobacco.

As an individual parent, you can make a big impact. Write a thoughtful 
letter to the top media executive at a major studio’s parent company. Then 
copy (cc:) the letter to the other two companies and to Hollywood’s lobbying 
group, the Motion Picture Association of America (MPAA). Base your letter on 
the powerful facts you’ve learned about movies and kids’ health. There’s no 
need to get “personal”!

Your organization, in addition to writing the studios’ “parent” 
companies and lobbying group, should write local movie theater managers, 
the CEOs of the chains that own them, and their trade group, the National 
Association of Theatre Owners (NATO).

Hollywood will stop promoting tobacco in kid-rated movies when it feels 
pressure through its corporate owners and movie theaters in towns and 
cities across the country. That’s how parents will be heard.

What parents can do NOW...

Limiting 
your kids’ 
exposure 

to R-rated 
movies 

helps solve 
HALF the 
problem.

Clearing 
tobacco 
out of G, 
PG and 
PG-13 

movies will 
QUICKLY 
solve the 

other half!

Bob Iger 
Disney

Dick Parsons 
Time Warner

Howard Stringer  
Sony

Dan Glickman 
Motion Picture 

Association 
of America



QUICK
FACTS

A project of the Smokefree        
Movies Action Network 

This project is endorsed by     
the American Heart Association, 
American Legacy Foundation, 
American Medical Association, and 
New York State Dept. of Health

Three giant media companies make more than half of all movies with smoking. 
Experts find adolescents are influenced by movie tobacco content to start 
smoking. If these companies chose, they could stop producing and distributing 
youth-rated films with smoking tomorrow. They could also update Hollywood’s 
rating system, which they control through the Motion Picture Association of 
America, to impose an “R” on almost all tobacco scenes in the future.

Here’s where to write...

CORPORATE LEADER
Richard D. Parsons, CEO
Time Warner
1 Time Warner Center
New York, NY 10019

MOVIE LABELS
Warner Bros, Castle 
Rock, New Line/Fine 
Line, HBO Films

TOBACCO CONTENT,
7-YEAR AVG.
G/PG Movies: 46%
PG-13 Movies: 64%
R-Rated Movies: 85%

NEW TEEN SMOKERS    
YEARLY (estimated)
90,000

CORPORATE LEADER
Robert Iger, CEO
The Disney Company
500 S. Buena Vista
Burbank, CA 91521

MOVIE LABELS
Disney Pictures,     
Touchstone, Miramax 

TOBACCO CONTENT,
7-YEAR AVG.
G/PG Movies: 34%
PG-13 Movies: 83%
R-Rated Movies: 93% 

NEW TEEN SMOKERS    
YEARLY (estimated)
66,000

CORPORATE LEADER
Howard Stringer, CEO 
Sony Corporation
550 Madison Avenue
New York, NY 10022

MOVIE LABELS
Columbia Tristar, Sony 
Pictures/Classics, MGM,
Screen Gems, Revolution

TOBACCO CONTENT,
7-YEAR AVG.
G/PG Movies: 61%
PG-13 Movies: 79%
R-Rated Movies: 87%

NEW TEEN SMOKERS    
YEARLY (estimated)
75,000

1. Write 
the 

media 
CEO of 

your 
choice...

2. Then 
cc: the 
other 
two...

3. AND the 
studios’ 
lobbying
group!

MOTION PICTURE ASSOCIATION OF AMERICA
Dan Glickman, President

1600 Eye St., NW 
Washington, DC 20007
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Hollywood’s track record: 2005

Kid-rated movies with smoking
Chronicles of Narnia (PG)
Good Night, and Good Luck (PG)
Gospel, The (PG)
Greatest Game Ever Played (PG)
Hitchhiker’s Guide to the Galaxy (PG)
Kicking & Screaming (PG)
Legend of Zorro (PG)
Sisterhood of the Traveling Pants (PG)
Son of the Mask (PG)
Yours, Mine and Ours (PG)
A Lot Like Love (PG-13)
An Unfinished Life (PG-13)
Bad News Bears (PG-13)
Be Cool (PG-13)
Bee Season (PG-13)
Bewitched (PG-13)
Cinderella Man (PG-13)
Coach Carter (PG-13)
D.E.B.S. (PG-13)
Dark Water (PG-13)
Diary of a Mad Black Woman (PG-13)
Dukes of Hazzard (PG-13)
Elizabethtown (PG-13)
Everything Is Illuminated (PG-13)
Exorcism of Emily Rose (PG-13)
Fever Pitch (PG-13)
Fun with Dick and Jane (PG-13)
Honeymooners, The (PG-13)
Hotel Rwanda (PG-13)
In Good Company (PG-13)
In Her Shoes (PG-13)
In the Mix (PG-13)
Interpreter, The (PG-13)
Into the Blue (PG-13)
King Kong (PG-13)
King’s Ransom (PG-13)
Longest Yard, The (PG-13)
Lords of Dogtown (PG-13)
Man of the House (PG-13)
Melinda and Melinda (PG-13)
Memoirs of a Geisha (PG-13)
Miss Congeniality 2 (PG-13)
Monster-in-Law (PG-13)
Mr. & Mrs. Smith (PG-13)
Phantom of the Opera (PG-13)
Prime (PG-13)
Proof (PG-13)
Red Eye (PG-13)
Rent (PG-13)
Ringer, The (PG-13)
Sahara (PG-13)
Serenity (PG-13)
Skeleton Key, The (PG-13)

Stealth (PG-13)
Supercross (PG-13)
Transporter 2 (PG-13)
Underclassman (PG-13)
Undiscovered (PG-13)
Walk the Line (PG-13)
Wedding Date, The (PG-13)
XXX 2 (PG-13)
Kid-rated smokefree movies
Herbie: Fully Loaded (G)
Ice Princess (G)
Are We There Yet? (PG)
Because of Winn-Dixie (PG)
Charlie and the Chocolate Factory (PG)
Cheaper by the Dozen 2 (PG)
Dreamer (PG)
Pacifier, The (PG)
Perfect Man, The (PG)
Racing Stripes (PG)
Rebound (PG)
Sky High (PG)
Zathura (PG)
A Sound of Thunder (PG-13)
Aeon Flux (PG-13)
Batman Begins (PG-13)
Beauty Shop (PG-13)
Boogeyman (PG-13)
Brothers Grimm (PG-13)
Cave, The (PG-13)
Cry_Wolf (PG-13)
Cursed (PG-13)
Elektra (PG-13)
Family Stone, The (PG-13)
Fantastic Four (PG-13)
Flightplan (PG-13)
Fog, The (PG-13)
Guess Who (PG-13)
Harry Potter and the Goblet (PG-13)
Hitch (PG-13)
Island, The (PG-13)
Just Friends (PG-13)
Just Like Heaven (PG-13)
Man, The (PG-13) 
Million Dollar Baby (PG-13)
Must Love Dogs (PG-13)
Ring Two, The (PG-13)
Roll Bounce (PG-13)
Star Wars: Episode III (PG-13)
War of the Worlds (PG-13)
White Noise (PG-13)
Hide and Seek (PG-13)

For latest releases, visit www.
smokefreemovies.ucsf.edu/now_showing/

SUMMARY | In 2005, almost 70 percent of Hollywood movies (110 
of 147) included tobacco. For the seventh year in a row, most kid-rated 
movies (57%) featured tobacco use. Three companies — Disney, Sony and 
Time Warner — accounted for 74 percent of G/PG films with tobacco and  
half of all PG-13 movies with smoking in 2005.

In 2005, 
nearly 60% of 
movies with 
smoking were 
rated G, PG 

or PG-13.


